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Robert Joseph Lahm, Jr., Ph.D. is an Assistant Professor of Management in the
College of Business and Information Systems at Dakota State University School
of Business, where he teaches courses in Policy and Strategy, Business
Communication, Entrepreneurship, and Human Resource Management. While
living in the Atlanta, Georgia area, Dr. Lahm also taught these same courses at
Piedmont College at its Demorest and Athens Center campuses and
participated in the creation and marketing of a new MBA program. Prior
to his faculty appointment with Piedmont College, Dr. Lahm was a Senior
Faculty member at Keller Graduate School of Management in Atlanta,
Georgia, where he began his teaching career delivering practitioner
oriented MBA courses in Marketing Management, Channels of
Distribution, Advertising, and O.D./Change Management in February
1996. Dr. Lahm’s enthusiasm, practical experience and “real world”
knowhow are most often cited in student evaluations as his greatest
strengths. Using his two decades of employment, consulting and
entrepreneurial experience, his lessons are based not only on book knowledge,
but on “street wisdom,” humor, and insights from having “been there and done that,” which he brings to every
class session. As an “organizational troubleshooter,” he is able to rely on concept development, facilitation, and
consensus building skills to create new ideas and solutions to challenges of all kinds.

Dr. Lahm completed his award winning dissertation on the role of “Interpersonal Chemistry in Hiring” at
Georgia State University, and earned his doctorate in Human Resource Development (HRD) in August 1999.
Also worth noting, Dr. Lahm worked his way through graduate school by concurrently managing university
consulting and employment roles in continuing education and other areas, which paved the way for his
subsequent teaching assignments. With his specialized research emphasis in organizational work cultures,
leadership, and change management—in addition to his marketing insights—those who are interested in
learning how to align internal managerial processes with market needs are afforded an extremely rare and
beneficial opportunity through his teaching, consulting, and public speaking engagements.

Formerly, Dr. Lahm was President of Lahm & Associates, Inc., a marketing firm he founded from scratch in
1988—starting with no capital, clients, or creative portfolio—to handle the identity, sales promotion, market
planning and communication needs of a broad-based clientele. Despite the obstacles he faced, he went on to
successfully win and deliver projects for clients such as The University of Alabama, Samford University’s
Cumberland School of Law and SouthTrust Bank, where he researched and developed a long-range strategic
plan for its Trust Division and serviced a variety of additional investor relations and business development
projects. The firm ultimately engaged numerous other clients in real estate, magazine and specialty publishing,
technology products, retailing and consumer/business-to-business markets.

Before starting his own company, Dr. Lahm served as Market Research Director with The Birmingham News,
where he was responsible for providing information on consumer preferences, demographics and shopping
behaviors of interest to retailers such as Circuit City, Wal-Mart and Macy’s. Prior to this, he was Director of
Account Service with ANR Advertising, a full-service agency in Montville, New Jersey with particular
strengths in high technology markets; a product specialist representing General Electric’s Lexan line; and
Marketing Manager with Matchless Systems, a Los Angeles-based computer peripherals manufacturer and
distributor. He has also founded other entrepreneurial ventures and held positions in sales and retailing.

Dr. Lahm graduated cum laude, earning his B.S. in Management Science with a marketing major, and holds
both his Ph.D. and M.S. Degrees in Human Resource Development, which he completed while maintaining a
4.0 GPA. Among other sources, he has been recognized in several Who’s Who publications, including Who's
Who In Advertising, Who’s Who in the South and Southwest, Who’s Who Among Young American Professionals,
and Who’s Who Worldwide.
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