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This presentation draws from earlier research 
from the author: 

ÁPlagiarism and business plans: A growing challenge 
for entrepreneurship education? Journal of 
Entrepreneurship Education, 10, 73-84.

ÁMore trouble than it is worth?  Detecting and 
prosecuting plagiarism in business plans.  
Manuscript accepted for publication in The Journal 
of Academic Administration in Higher Education.



ÁAccording to Publishers Weekly and other 
sources, a student had reportedly received a 
$500,000 advance for her book deal (while she 
was still in high school) from publisher Little, 
Brown & Company (Deahl & Milliot, 2006; 
Finkelstein, 2006).  

ÁThe student apparently plagiarized from a book 
published by Crown Publishing Group in over 40 
instances.  (Katie Couric Interview.)



ÁNBC recently severed its ties with a freelance 
ȰÐÒÏÄÕÃÅÒ ×ÈÏ ÐÌÁÇÉÁÒÉÚÅÄ ÐÁÓÓÁÇÅÓ ÆÒÏÍ ȱ 
ÔÈÅ ÐÏÐÕÌÁÒ ÔÅÌÅÖÉÓÉÏÎ ÓÅÒÉÅÓȟ Ȭ4ÈÅ 7ÅÓÔ 7ÉÎÇȭ 
(Freelance Producer, 2006).



4ÈÅ ÃÒÅÁÔÏÒ ÏÆ ÔÈÅ ÓÉÔÅȟ 0ÌÁÇÉÁÒÉÓÍ4ÏÄÁÙȢÃÏÍȡ Ȱ) ÎÅÖÅÒ 
wanted to be a plagiarism fighter, much less a 
plagiarism expert. That role was forced upon me 
approximately four years ago when I discovered 
that nearly six years worth of my poetry and 
ÌÉÔÅÒÁÔÕÒÅȱ ÈÁÄ ÂÅÅÎ ÓÔÏÌÅÎ ɉ"ÁÉÌÅÙȟ ΨΦΦάɊȢ 



ÁThieves create mirror sites, using a different name 
(stealing the content of entire websites).  


