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What is Bootstrap Marketing?

A Related to
entrepreneurial
bootstrapping

A Start a business with
little or not capital (or l ‘
reliance on traditional
sources of capital)

A employ creative
means to achieve goals




Why Bootstrap Marketing?

A Advantages
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chronically
undercapitalized. It may
not feel like it, but less
capital actually makes
you better than the
competition 7z necessity
IS the mother of
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Why Bootstrap Marketing cont.

A May be a conscious
choice
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accepting money from
Investors, lenders, or
even friends and family

members.

Greater independence,
self-sufficiency, and
iIndividualism




Traditional Marketing

Successful marketing with heavy debt load



Business owner




